Google Trends

BRAND GUIDELINES

How to use Google Trends Brand Identity



HOW TO USE
THE GOOGLE TRENDS
BRAND

These guidelines contain recommendations for the various ways
you can use the Trends name, logos, and language in your materials
without having to have your people call our people.

We've included some examples of work so you can see how it comes
together as well as links to assets you can download and use.
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LOGO

There is one Trends logo you can use:
Download the logo Here

Google Trends


http://services.google.com/fh/files/misc/autorec_file_format_trends.zip

LOGO USES

Google Trends

Google Trends

oale Trends

Google Trends Google Trends



LOGO USES

E1 DON'T.

Don't use on colored
backgrounds or follow the
guidelines on page 6 for
dark colored backgrounds.




'LOGO LOCKUP



THE GOOGLE TRENDS LOCKUP

The spacing of each elemen

2a

tis precisely considered. Never alter this spacing.

right left

Google Trends

3/4 a

2a

2a

2a

2a



USING THE LOGO WITH ADDITIONAL TEXT

When combining the “Google Trends” logo with additional text use the following ‘run-up’ lines with this spacing.

DO.
Use only the Roboto Light font powered by Go gle Trends

and only this approved run-up
line (use when needed).

El DON'T.
Don't use these unapproved by Go gle Trends

run-up lines. The run-up line
should not misrepresent the
relationship between your
brand and Google.

thanks to Google Trends

with Google Trends
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LOGO LOCKUP

Additional text should always proceed the logo in line.

words go here Goc g|€ Trends

Cap height is equal to the ‘e’ in ‘Trends’.
Cap height should never exceed the ‘e’ height.

Additional text is placed on the same line as the ‘€’ in ‘Trends’.
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THINGS TO AVOID

E3 DON'T.

Don't use other fonts or logos

orths ot powered by Google Trends

Don't stack text above or
below the logo.

powered by

Google Trends

Don't add text after the logo.

Google Trends

powered

Don't use the logo in the
middle of a sentence.

GO gIeTrends powered

view the Go gle Trends today

12



EXAMPLES

SOURCING REQUIREMENTS & EXAMPLES OF USE



BROADCAST: VOICE OVER

DO.

When broadcast host is
referencing Google Trends
verbally, please use any of the
following examples.

El DON'T.

Please do not use the following
references.

WHEN REFERENCING THE DATA SOURCE:

Source: Google Trends...

WHEN EXPLAINING GOOGLE TRENDS ON AIR:

Over 100 Billion searches happen on Google each month.
Google Trends analyzes these searches to reflect what...

WHEN REFERRING TO A LIST OF TOP QUESTIONS:

This list shows the top questions on [Term] from X
date to X date (or the present).”

WHEN REFERRING TO A GRAPH OF SEARCH VOLUME:

This line graph shows relative Google search interest in [ Term]
from X Date to X Date (or the present) by month and week.

WHEN REFERRING TO A COMPARISON OF TWO SEARCH TERMS:

Search interest in [Term] was X times more than [other Term]

over [Time period]...

DO NOT USE GOOGLE AS A VERB:

The most googled searches...

It's not accurate to say these are the “most searched terms” because we are eliminating
some generic, obvious terms like “weather” and navigational terms like "YouTube."
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BROADCAST: VISUAL

March 2015
QO First: 100

O Second: 24
March 2011

O First: 84
O Second: 24

Trends

PLEASE USE ONE / BOTH OF THE FOLLOWING:
When showing Google Trends data, please when possible use the Google Trends logo on all images
and video. Alternatively, include source: Google Trends in visuals.

|15



BROADCAST: LOWER THIRDS

GOOGLE TRENDS

B

PLEASE USE ONE / BOTH OF THE FOLLOWING:
A. Use our Google Trends logo in any lower thirds for Google representatives speaking on Trends data.
B. Write Google Trends in any lower thirds for Google representatives speaking on Trends data.
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ONLINE/PRINT: IN LINE COPY

DO. FOR THE MOST BASIC USE CASES, PLEASE USE:

For online use, please adhere to Google Trends data is aggregated and anonymous.”
the following when citing Google
Trends data:

Google Trends is listed as the FOR QUESTIONS FROM GOOGLE SEARCH, PLEASE USE:

source. . o
Questions generated are ranked according to search

Google Trends is mentioned in volume. Gratuitously offensive terms have been removed
text |r.1 t.he body of an article when from the list.”
explaining the data.

Explanation of Google Trends or

methodology is also included in FOR RELATED TERMS FROM GOOGLE SEARCH, PLEASE USE:

the article, see examples.
Related terms generated are ranked according to search

More information on Trends volume. Gratuitously offensive terms have been removed
methodology can be found here. C
from the list.

El DON'T. DO NOT USE GOOGLE AS A VERB:
Please do not use the following The most googled searches...
references.

It's not accurate to say these are the “most searched terms” because we are eliminating
some generic, obvious terms like “weather” and navigational terms like "YouTube."
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https://support.google.com/trends/?hl=en#topic=6248052

NLINE/PRINT: COMPLEX USE CASES

The underlying analysis was conducted by Google researchers, in response to a request from The Upshot. The researchers began the analysis by producing a
list of dishes that Americans have searched for at least twice as often during Thanksgiving week as they do over the rest of the year. The period of the
analysis covered 10 years, 2004 to 2013. The researchers then compared the frequency of a search term in a given state — again, during the week of
Thanksgiving — to the frequency nationwide. The numbers accompanying the dishes above report that multiple. Californians, for example, search for
persimmon bread about four times more often, per capita, than residents of other states do.

Data from Yair Shimshoni, Seth Stephens-Davidowitz and Hal Varian at Google

By Josh Barro, Laura Chang, Nate Cohn, Amanda Cox, Damon Darlin, Darcy Eveleigh, Alan Flippen, Neil Irwin, David Leonhardt, Claire Cain Miller, Kevin
VieW | ive sam ple here Quealy, Margot Sanger-Katz and Derek Willis

Correction: November 27, 2014
TheUpshot '

An earlier version of this interactive gave the incorrect name for the church whose members tend to be fond of Frog Eye Salad. It is the Church of Jesus Christ
of Latter-day Saints, not the Church of Latter Day Saints.

Here's a close-up look at London, where Ed Miliband dominates in the cer
streak of Cameron running through it, and Farage doing better on the out:

;| Election 2015: most-searched
® UK leaders on Google

i
David Cameron, Can
Ed Miliband, Lab

L PC

The map was created by the Google News Labs team with Dr Alasdair Rae, senior
lecturer in urban studies and planning at the University of Sheffield.

Simon Rogers, data editor at Google News Labs, said: “"We used Google’s Vi | 3 I h
Knowledge graph technology to look for the most-searched party leader in over Iew live sam p e nere.
5,000 towns and cities across the UK and aggregated those to establish which

leader was most-searched in each city.” BUZZ FeeD
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http://www.nytimes.com/interactive/2014/11/25/upshot/thanksgiving-recipes-googled-in-every-state.html?abt=0002&abg=1&_r=1
http://www.buzzfeed.com/tomphillips/google-election-maps#.bgzO5bx4n

ONLINE/PRINT: VISUALIZATION/GRAPHICS

THE GOOGLE BRACKET

Based On Fan Activity Across Google Platforms

Trends

Logo should be
displayed clearly in a
primary location on the

SECOND ROUND THIRD ROUND REGIONAL SEMIS ~ REGIONAL FINALS  FINAL FOUR FINALFOUR REGIONALFINALS ~ REGIONAL SEMIS THIRD ROUND SECOND ROUND d e S I g n . | t I S p re fe r re d
MARCH 19-20 MARCH 21-22 MARCH 26-27 MARCH 28-29 APRIL4 &6 APRIL4 &6 MARCH 28-29 MARCH 26-27 MARCH 21-22 MARCH 19-20
MANHATTAN MISSISSIPPI NORTH FLORIDA BOISE STATE that the |Og0 IS Used In
KENTUCKY FIRST BOUND VILLANOVA
A— KENTUCKY HAMPTON BYU e RMU DAYTON VILLANOVA p— f | I | . h
MANHATTA! LAFAYETTE
KenTucKy e ull color with strong
CINCINNAT) NC STATE
PURDUE NC STATE i A
PURDUE Lsy contrast as seen in this
KENTUCKY LOUISVILLE
WEST VIRGINIA o - NORTHERN IOWA
S—— WEST VIRGINIA VYOMIN p—— eXample
MARYLAND LOUISVILLE
'E\ ‘v MARYLAND LOUISVILLE
MARYLAND LOUISVILLE
S VALPARAISO UC IRVINE
KENTUCKY LOUISVILLE
BUTLER PROVIDENCE
EXAS DAYTON
TEXAS DAYTON
NOTRE DAME OKLAHOMA
: NOTRE DAME OKLAHOMA
‘B NOTRE DAME OKLAHOMA
& & NORTHEASTERN o ALBANY
o WICHITA ST L chioAN S MICHIGAN ST
o NDIANA MICHIGAN ST -
INDIANA GEORGIA
KANSAS MICHIGAN ST
. MOST SEARCHED MASCOT ON GOOGLE MOST SEARCHED COACH ON GOOGLE _ ul

Wushock | #9 Bucky #4 | Searky
{ The Bison | The Eagle
WICHITA STATE BUCKNELL UNIVERSITY ARKANSAS STATE LIBERTY UNIVERSITY JIM BOEHEIM RICK PITINO JOHN CALIPARI MIKE KRZYZEWSKI

Example is shown with one
color logo use, smaller then
main header logo on a clear /

METHODOLOGY 4
Google Trends clean background color.
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ONLINE/PRINT: VISUALIZATION/GRAPHICS

ll MOST SEARCHED PLAYERS ON AUSTRALIAN CRICKET TEAM TOI

Example is in footer of an

inngraphiC and defines how DAVID WARNER GLENN MAXWELL SHANE WATSON MITCHELL STARC ~ MICHAEL CLARKE BASKETBALL c
the data was collected.
Text is readable and on a
clean/clear background.
METHODOLOGY

The Google News Lab team measured relative normalized volume

for different terms across the world of cricket. The charts show
how each variable compared on that basis.

BYU IOWA ST
OHIO STATE IOWA

OHIO STATE IOWA
Example is in footer of a

stand alone graphic and
defines how the data was

METHODOLOGY: Winners were based on NCAA Men's Basketball-related searches on Google, as well as views, comments, CO”eCted' TeXt IS readable
and likes on YouTube videos. All data was pulled during the 2014-2015 NCAA Men's Basketball regular season and on a CIean/Clear

background.
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SOCIAL: LOGO POSITIONING

Google Trends

GoogleTrends Google Trends

Google Trends positioned lower right. Google Trends positioned top right. Google Trends positioned bottom left.
MOST SEARCHED COACH ON GOOGLE Google Trends Example is a graphic for
During The 2014/15 NCAA Men's Basketball Regular Season social placement. Logo is

placed in the top right logo

position.

JIM BOEHEIM RICK PITINO JOHN CALIPARI MIKE KRZYZEWSKI
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SOCIAL: LAYOUT EXAMPLE 1

Headand ., THIS IS THE HEADLINE Google Trends &———=e Trends Brand
Sub Headline This is the subheadline

Visualization
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SOCIAL: LAYOUT EXAMPLE 2

Head and o .THlS IS THE HEADLINE
Sub Headline This is the subheadline

Visualization &—e

Google Trends &————e Trends Brand
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SOCIAL: LAYOUT EXAMPLE 3

Head and - - THIS IS THE
Sub Headline HEADLINE

in last 24 hours

Trends Brand@e————e@ Google Trends

@& ————e Visualization
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SOCIAL: PRINCIPLES

Use Google brand colors in a meaningful way such
as color coding, differentiation between entities etc.
Do not use brand colors in a decorative manner.
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SOCIAL: SOURCING OR METHODOLOGY

DO. METHODOLOGY FOR QUESTIONS

For social use, please adhere Source: Google Trends. Questions generated are ranked
to the following when citing

ST hie according to search volume. Gratuitously offensive terms

have been removed from the list.”
Google Trends is listed as

the source.

Google Trends is properly METHODOLOGY FOR RELATED TERMS

cited in any linked articles

s T e T i Source: Google Trends. Related terms generated are ranked

according to search volume. Gratuitously offensive terms have

been removed from the list.”

E3 DON'T. DO NOT USE GOOGLE AS A VERB:

Do not use Google as a verb. The most googled searches...

Do not use lower case or
seperate the Google Or
Trends text.
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Q&A



Q&A

WHERE CAN | GET THESE LOGOS?
Download them all Here.

WHERE CAN | GET THE FONT THAT GOOGLE TRENDS USES?
That awesome font is Roboto & Roboto Condensed. Get it Here.

CONTACT US
With any questions or permission on specific uses not covered in
this document.

Email: newslabtrends@google.com
Website: g.co/newslab
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g.co/newslab
newslabtrends@google.com
http://services.google.com/fh/files/misc/autorec_file_format_trends.zip
https://www.google.com/fonts/specimen/Roboto



